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Stem Cell Nutrition Dietary Supplements

CEOCFO: Mr. Carter, what is the concept at Stemtech?
Mr. Carter: Our concept is to pioneer and create a new category of dietary supplement 
called stem cell nutrition and by doing so, actually expanding the definition of what 
dietary supplements can do. The stem cell nutrition concept is basically that everyone’s 
body has adult stem cells in it, and adult stem cells have recently been shown to be your 
body’s natural repair or renewal system. Your body’s natural renewal system uses adult 
stem cells each and every day to repair your organs and tissues throughout your 
lifetime. However, over time, the aging process as well as stress, lack of proper sleep or 
poor diet, pollution and environmental factors all wreak havoc on your body’s stem cell 
system. Also, as you age, the number and quality of stem cells in your system begin to 
diminish over time. Thus, they are less effective, which makes you more susceptible to 
age related and environmental related health challenges. Stem cell nutrition products 
that we pioneered, developed and clinically studied have been shown to help support 
your body’s natural renewal system and help to optimize it.

CEOCFO: How do the products work with your body?
Mr. Carter: You can influence stem cell physiology in several very important ways. One 
way is to help support the release of more stem cells from your bone marrow into your 
blood stream, and then a second way is to help circulate the stem cells throughout your 
bloodstream and lastly is to help them migrate into tissues and organs where they are 
needed. We have formulated and patented products that help address and support 
stem cell physiology in these different ways. The most important way that you can 
influence it is through helping to release more stem cells into the blood stream so they 
can go do their work. We have a product called StemEnhance®, now with an advanced 
formula called SE2®, and that product has several ingredients in it that have been 
clinically shown to support the release of more stem cells from the bone marrow into the 
blood stream. A lot of independent research has shown that the more stem cells you 
have in the blood stream, the better for your overall health. There was one study done 
in the New England Journal of Medicine that studied 500 people on heart health. It 
concluded that the most important indicator of heart health is not if you smoke, if you 
are overweight, if you have diabetes, or if you have a poor diet with a lot of cholesterol 
in it. The most important indicator for heart health is the number of stem cells you have 
circulating in your blood stream at any given time. That gives you an example of the 
importance of releasing more stem cells. We have a product called StemFlo® that helps 
with the circulation of stem cells into all your micro capillaries where stem cells need to 
be able to get to in order to do their job. We have a third product called ST5® that helps 
with stem cell migration into tissues and organs. By influencing and supporting 
someone’s stem cell physiology in these three important ways, we optimize the body’s 
repair or natural renewal system.

CEOCFO: Does the medical community overall accept the premise?
Mr. Carter: It is interesting because the medical community over the last decade has really been in a transitional phase of 
education about stem cells. A decade ago, all the talk was about embryonic stem cells and the moral and ethical 
controversy about them, and it was all linked to the future hope of stem cell medicine. At Stemtech, we are talking about 
stem cell nutrition. Fast forward to today, and the public, medical community and scientific community all have a much 
better understanding of stem cells and their role in the body, and embryonic stem cells, while they have a certain value in 
science and research, are beginning to take a back seat to adult stem cells. Adult stem cells are much more interesting 
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and effective in stem cell medicine, so most of the research you see out there today dealing with stem cell medicine is 
dealing with adult stem cells or derivatives of adult stem cells. Just recently, the Nobel Prize in medicine was given to two 
adult stem cell researchers, so there is a lot more awareness about adult stem cells now. Most of the research now is 
done on adult stem cells, and as I mentioned, the medical community now realizes that stem cell medicine is a future 
hope but there is a lot of promise with it. Today, published research shows that stem cell nutrition supports the body’s 
natural renewal system of adult stem cells, and is here and available now. We have many health care practitioners in the 
US and internationally that recommend our products to their patients, so the medical community is starting to get more 
and more educated about stem cells, their role in the body, and how you can support your body’s renewal system through 
proper nutrition.

CEOCFO: What is happening in the body when someone is taking your product?
Mr. Carter: When someone takes two capsules of our SE2 product, within an hour’s time they have up to 30 percent 
more stem cells circulating in their blood stream. These are all natural ingredients that have been consumed for many 
decades, but people consuming these things found in nature were getting great benefits but no one knew why. When 
Stemtech came along, we discovered and isolated the actual active components that had beneficial health effects, and we 
discovered that indeed it was supporting the body’s stem cell system. When you take the product, it actually has a 
mechanism of action that helps release more stem cells that are attached to the bone marrow. It detaches them from the 
bone marrow and releases them into the blood stream. The adhesion molecule that holds the stem cells to the bone 
marrow is called L-selectin, and our product blocks the l-selectin and hence the stem cell release. Trying to keep it in as 
simple terms as possible, that is how it works.

CEOCFO: What is the competitive landscape? Are there other products that claim to do the same thing?
Mr. Carter: We pioneered stem cell nutrition about nine years ago, and still to date we do not have any legitimate 
competition. There are copycats out there who try to claim or use the term stem cell nutrition and throw some antioxidants 
together and say it is going to help your stem cell system, but none of them really has any published studies or patented 
technologies out there, so we do not really view them as serious or legitimate competition. Our only worry is that there will 
be consumers in the marketplace who will buy their pitch and waste their money taking products that do not really actually 
have any stem cell benefit to them. We continue to do our own research and development to create further advanced 
formulas, and with our flagship now called SE2 advanced formula, we are now working on an SE3 version that will come 
out in 2015. We continue to advance and really improve on the products much like an Apple computer does with their 
phone technology and computer technology. They obsolete their own technology and come out with new products, so we 
are similar in the nutritional supplement space as far as creating new and innovative things as we continue to move 
forward.

CEOCFO: Who are your potential customers and how do you reach them?
Mr. Carter: The baby boomer marketplace is huge, and people are really interested in maintaining wellness into their 
retirement years, so that large population is showing a large demand for our products. We also have many athletes from 
professional athletes to weekend warriors, so to speak. There are exercise enthusiasts out there who take the product 
because the product helps support stem cell physiology as far as performance and recovery from physical exertion, and 
the products also increase stamina. Those are the two major markets for us, and we market our product through a direct 
sales model with a word of mouth aspect, so we have a networked program throughout the United States, Canada, and 
30 other countries around the world where we have our independent business partners that distribute our products. There 
are over 200,000 of them globally.

CEOCFO: There are many products addressing all aspects of health and aging. How do you cut through all of the 
noise so that people understand the value?
Mr. Carter: It is interesting because when we first started nine years ago we thought it was going to take quite a bit of 
education out there in the general public to make people understand what the benefit of stem cell nutrition was. What we 
found out was that when people heard the term stem cell nutrition, the actual term itself cut through all that noise because 
people have heard about stem cells in the news and it is partly a controversial thing. People see it as intriguing, so when 
we say stem cell nutrition it gets people’s attention right away. Our first month of business, we did almost one million 
dollars in sales. The fact that media has made people aware of stem cells, so when we talk about stem cell nutrition it cuts 

“Taking a supplement like stem cell nutrition to help maintain their health into their 30s to their 80s and beyond is a very 
important consideration that everyone should contemplate for their health. From a business standpoint, as we have been 
talking about Stemtech, it continues to break records every year.” - Ray C. Carter, Jr.
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through that clutter. In terms of why people should take our products versus the other hundreds of supplements on the 
market, pretty much everything else out there is dealing with helping to support existing cells. Antioxidants help neutralize 
free radicals in cells and try to help prolong their life, but with stem cell nutrition, what we are actually doing is really the 
first and only category that is not trying to support existing cells. It is helping support the replacement of those cells with 
new, fresh cells in the body. Cells die off every day in the body, and health is a balance of losing cells and then regaining 
them or replenishing them with your adult stem cells. If you tip the balance toward making sure that you are keeping up or 
replenishing the cells faster than they are being degraded, degenerating or dying off, that is how you maintain health. In 
taking a product that supports your body’s natural repair system, this is really just a newly found system in the body that 
has always been there, but science and medicine did not know it was there. Much like the immune system that people 
have. You can support your immune system by taking certain supplements, and now you can support your body’s repair 
system by taking stem cell nutrition products. When you position it that way, it is very apparent to people that it is the most 
important and basic thing that they can do to support their health. 

CEOCFO: What did you learn from your prior direct selling experience that has been most helpful here at 
Stemtech?
Mr. Carter: I have had 25 years of experience in the industry, and I have seen the companies that do things right and are 
becoming major successes like Shaklee and Amway Nutrilite, that use direct selling models to market different products, 
particularly nutritional supplements. You have to make sure that you have products that are efficacious and have science 
behind them. You can be a great marketer, but you are only going to be able to last so long being a great marketer if you 
do not have really strong products to back up what you are marketing. I learned that you need to have great science and 
great products behind what you are doing in a direct selling environment, and you have to really provide proper 
compensation and execute on everything you say you are going to do with your independent business partners around 
the world in terms of timely product shipments and timely commission payments. We have independent contractors who 
rely on these commissions every month as their livelihood, and they are out there building our brand and building our 
business for us, so it is essential that we view them as the partners as they are and really support them in every way 
possible. 

CEOCFO: Stemtech was recognized on the Inc. 5000, so clearly business is good. How do you continue this 
trajectory?
Mr. Carter: Three of the last five years, we have made Inc. Magazine’s list of fastest growing private companies with a US 
headquarters, so we are very gratified by that. Part of that is the fact that we have executed an aggressive strategy of 
international expansion. You have to be global today to compete in many industries, and the direct selling industry is no 
exception. Our second or third year in business, we started the global expansion, and as I said we are now in 30 countries 
on six continents. That has really helped us a lot back in 2008 when we had the global financial crisis that impacted the 
United States particularly, and we could argue that the US has still not fully recovered from that, so the fact that we have 
diversified and spread out our risk throughout the world, we have had countries that did not feel the impact of the financial 
crisis, at least not at the same time as the U.S. It really helped us to continue to grow while countries that were just U.S.-
centric actually went out of business because they relied solely on the U.S. marketplace for their sales and their profits. 
We continue to expand. We have another 100+ countries around the world that are sending us inquiries and asking us 
when our products can be registered in those countries and when they can start creating their own business as an 
independent business partner with us to help market the products in these countries, so we have a very bright future of 
growth internationally, and we will continue to probably add three to five new countries every year for the foreseeable 
future. Our growth curve is approaching $100 million in sales now, and our goal of the next five years is to be a one billion 
dollar company.

CEOCFO: Is the approach very different in other countries, or is it pretty much the same universally?
Mr. Carter: It is the same in terms of the marketing message. We certainly try to price the products differently in certain 
markets that have different price sensitivities and different economic challenges, but in certain markets in different parts of 
the world, the entrepreneurial spirit is alive and well, and people are very hungry for prosperity so we see some really 
strong growth in even part of the third world where they do not have as much opportunity out there to prosper. The other 
thing that is different in some countries is the regulatory process and legal process of getting your products registered, 
what you can say, and what kind of claims you can make about your products. It is different everywhere around the world, 
so that is a bit of a challenge and we have to consider different strategies in different parts of the world based on it. 

CEOCFO: Is there anyone who should not be taking the products?
Mr. Carter: No, we have tested the products in all types of groups, and it is interesting because we had some queries 
from health care practitioners who asked if people who already had cancer could take the product because if you are 
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going to support someone’s stem cell system, what if they had cancer and you are going to perhaps proliferate their 
cancer cells, which is a fair question because embryonic stem cells are so primitive and wild that one of the challenges 
with embryonic stem cell research is that they can become cancer cells. We actually did a study at an institution called 
Anti-Cancer Inc. in San Diego, and we published it in a medical journal and basically showed that our product was safe to 
take for cancer patients. What it showed was that it not only did not proliferate cancer, but the tumors shrunk over a six-
week period by 30 percent. It actually had an anti-cancer effect. We published it to show the safety of our product for 
people who had that health challenge, but it is really showing that it does the opposite and it actually helps support people 
who have had that health challenge even though we do not make that claim in the marketplace. We thought our products 
were probably really good for baby boomers who are getting older and their stem cell system is starting to get more 
challenged, but we are also finding that people at the other end of the spectrum are taking the products with benefits. We 
have had younger people taking the products and athletes in their 20s who have really benefited from taking the product. 
In practice, anyone can take the products. 

CEOCFO: Why pay attention to Stemtech, both in terms of usage and in terms of the company and business 
opportunity?
Mr. Carter: The people out there in the consumer marketplace are always looking for the next best way to maintain 
optimal health, especially with the health care environment and health care legislation that is out there and the cost of 
going to the doctors these days and finding competent health care practitioners. Many doctors are actually retiring early 
because of the health care laws, so people really have to take more personal responsibility for their health particularly in 
the United States. Taking a supplement like stem cell nutrition to help maintain their health into their 30s to their 80s and 
beyond is a very important consideration that everyone should contemplate for their health. From a business standpoint, 
as we have been talking about Stemtech, it continues to break records every year. This last month of October, we broke 
another record in global sales. The US is really starting to grow again for us and coming back from the challenges that 
began in 2008. We just hit a 12-month high in US sales numbers, and we continue to expand around the world. As a 
business, Stemtech is the class of the category we have created. Antioxidants were created 20 years ago, and it is now a 
multi-billion dollar category. Our goal is to do the same for stem cell nutrition as a new category of supplement and in 
making sure that Stemtech is the leader of that category as we continue to invest in research and development and create 
new products as we expand in the future and become that billion-dollar company over time.

For more information visit: www.stemtech.com
Interview conducted by: Lynn Fosse, Senior Editor, CEOCFO Magazine


