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Executive Bios: 

Joseph DiFrancesco, Co-Chairman and 

Chief Executive Officer 

Creator and Producer of award winning 

children's programs.  Joseph is excited to 

join Smart Kids Group Inc. and continue 

producing quality children's programs. 

Joseph lives in Florida. 

 

Richard Shergold – Co-Chairman, 

President      

Visionary, creator, entrepreneur are only 

a few words describing the Founder of 

Smart Kids (and Bert's dad) Richard 

Shergold. The company team is moti-

vated by his ideas, enthusiasm and en-

ergy. Richard lives in Edmonton and is 

the father of a little girl who is his inspi-

ration for the company 

 

Company Profile: 

Smart Kids Group, Inc., a development 

stage company, licenses technology and 

develops educational content and soft-

ware. The company sublicense characters, 

copyrights, trademarks, and Internet do-

main names related to Be Alert Bert and 

other characters to promote educational 

and entertaining media products, which 

include videos, music, and books utilizing 

‘Be Alert Bert’ characters to children 

between the ages of 6 to 12 and which 

promote safety, health, and fitness. Its 

products are known as EDUtainment 

products. Smart Kids Group, Inc. was 

founded in 2003 and is based in Santa Fe, 

New Mexico. 

 

Interview with Mr. DiFrancesco  

& Mr. Shergold 

 

CEOCFO: Mr. Richard, what was the 

vision of the company when you started? 

Mr. Shergold: My vision for Smart Kids 

came about nine years ago. I was at the 

Comdex in Vegas, where I saw all these 

kids that were developing software and I 

though they were so smart. So I went to 

my hotel room and I came up with ‘Smart 

Kids.’ Then when I went back to Florida 

and opened up a corporation called Smart 

Kids Group Inc. I did this because I 

wanted to access the market in the states 

and that is where the intellectual property 

was tested. America has been the stan-

dard of intellectual property comparable 

to the Canadians. There is also a bigger 

population in America. What we do in 

Canada is we have a treaty with the 

United States in film, which allows us to 

do co-production. What I mean by trea-

ties is that we can do the co-production 

and take advantage of the tax credits as 

part of license fees that we get, and the 

grants. That is why Disney, Pixar and 

Dream Works all have studios out here in 

Vancouver, Toronto; all over the place in 

Canada. My vision to help children came 

about more so on watching TV when I 

saw those shows on safety, but they all 

have to do with laser fights and aliens. So 

I thought that I would to do something 

different and I decided to do safety for 

kids. I have developed 54 shows for kids, 

26 in English and 26 in Spanish. I won 

an award for it on national TV. I started 

this project in 1992 and I have never 

stopped. 

 

CEOCFO: Where have your shows been 

played and where are they being played? 

Mr. Shergold: My shows have been 

played to kids in Scandinavia, Korea, 

Mexico and Zimbabwe. It was also play-

ing in the United States, where I had it on 

about 8 PBS networks. I went to the ABS 

Board and almost blanketed it, but I 

didn’t go that far. I placed it on a lot of 

independent networks and did the barter 

process. When you do that, you own the 

commercial spots yourself, so I filled 

them myself with crayon commercials 

from Disney, where any crayon packages 

that they sold we would get a percentage 

of that. Then I wanted to get bigger. That 

means that I wanted to do a syndicated 

series, which requires you to do 55 

shows, and I came up with the next level 

of the series, which was called The Ad-

ventures of Burt, and Claire, the first one 

was called The Adventures of Be Alert 

Burt and Be Alert Claire. Be Alert Burt is 

the registered trademark in the States, 

fully incorporated and Be Alert Claire is 

registered in Canada. So what I did was I 

created all these characters and I just de-

cided to produce them. The funny thing is 

it was a vision and a dream and now the 

dream has moved forward to where I 

wanted and even better. Basically, the 

kids really enjoy what I do, and I have 

received over five hundred letters from 

kids. 

 



CEOCFO: What is the age group you are 

targeting? 

Mr. Shergold: It is K-1, it is six years 

and under; in Canada that is a big thing. 

They play them at different times and 

much like Sesame Street; sometimes you 

will see it early in the morning and some 

in the early afternoon. This is similar 

except I do three or four types of concepts 

of my shows; I did 3-D animation, live 

action, and costumes. I have actors on my 

shows as well, so I have to teach the ac-

tors as well and I did all that. I never in 

my life did any production; I just had this 

inspiration. I don’t know where it came 

from, but it was a good one. I wrote the 

first script, then the second script, I wrote 

books and I just got going and I never 

stopped. 

 

CEOCFO: So what is happening today? 

Mr. Shergold: I opened up Smart Kids 

Group Inc. in Florida and I 

wanted to go public. That was 

my goal, so I can reach out to a 

bigger audience and do bigger 

things meaning film and mov-

ies and create a syndicated se-

ries. What happened was I 

wanted to go public, I didn’t 

know anything about going 

public, I just said I am going to 

do it. I had this confidence so I 

told my shareholders hang on, 

stick with me, believe in me 

and let’s go forward. The rule was that I 

had to wait three years from when I 

opened my company, because I took the 

company from a private corporation I 

opened from ground up, public. It was not 

a shell; it was a completely filed private 

corporation. So what I did is I qualified 

all my shareholders from Canada over to 

the United States under the Foreign In-

vestment Act, under the Securities and 

Information Rules, and it took me about 2 

½ to 3 years to get it fully reporting over 

to the OTC. I did the first set of filings, I 

filed my own 15T to 11 and from then on 

I went into a higher level and that re-

quired a lawyer and auditor. Now we are 

at this position and we are trading. Then 

I was introduced to Joey (Joseph Di-

Francesco) our co-chairman and CEO. 

 

CEOCFO: Mr. DiFrancesco, what at-

tracted you to the project? 

Mr. DiFrancesco: We on our side also 

produce television programs for children. 

The program that we produce is called 

Gina Dee’s Kids Club, and it is also a 

preschool program same age group, so 

Richard and I have a lot in common. We 

both separately didn’t know each other 

but our programs are on all over the 

world right now. The Gina Dee programs 

are primarily on family networks and 

Christian networks that cover about 95% 

of the world and they are on the air over 

thirty times a week. They have been on 

the air now for the past six years and this 

coming year we will be celebrating our 

seventh year on the air. They will con-

tinue to air because the networks keep 

renewing their contracts and want exten-

sions on and on and on. With regard to 

Smart Kids, we have a lot in common. 

We were put together by a gentleman that 

we both knew and it just continued to be 

a good marriage of companies. So when 

Richard and I got together we decided we 

were going to be proactive and we were 

going to start to communicate a little bit 

more with the shareholders and the gen-

eral public. We started about a week ago 

with our first joint press release that was 

tremendous. Our volume went from 

hardly anything to over three million 

shares traded last week. Today we put out 

another release saying that we went over 

4.25 million cash traded. We are both 

passionate about being successful, we 

both have stuck with projects over the 

years and I think now is the time that our 

shareholders are going to benefit from 

our passion. The other part of our busi-

ness and the release that went out today is 

about an incredible cutting-edge technol-

ogy that allows you to watch a 42-inch 

flat-screen display TV, and you can see 3-

D without the use of 3-D glasses. I con-

nected with Richard on this, so Smart 

Kids is now in a position to sell this new 

technology to major corporations. This 

technology is just incredible because if 

you go into a mall or a business, a bank, a 

sports venue, a concert hall you will be 

able to see 3-D without glasses, it pops 

right out of the screen. 

 

CEOCFO: Do you own or license the 

technology? 

Mr. DiFrancesco: We have a long-term 

partnership arrangement with him the 

gentleman that owns the company with 

the 3-D technology. So Smart Kids is the 

beneficiary of all of this technology. 

 

CEOCFO: Will you tell us a bit more 

about the technology and how it operates? 

Mr. DiFrancesco: No one really has this 

technology except us. I have always said 

that we are like Weight Watchers. When 

Weight Watchers first came on the scene 

many years ago, they were the first ones 

to be in the diet business, and we are the 

first ones who are in this 3-D 

without the use of the glasses. 

When you go to the 3-D mov-

ies you have to wear glasses, 

but if you walk in the mall or 

the airport and you see a 

42inch flat-screen television 

and it has our technology on it, 

you don’t need glasses. If you 

are a company that wants to 

advertise, you give us your 

commercial, we converted 

from 2-D to 3-D and put it on 

our display and now you are reaching a 

new audience with a new technology. It 

has to put you ahead of your competition.  

 

CEOCFO: Is this hardware that goes 

onto the screen or is it software? 

Mr. DiFrancesco: It has to do with the 

actual screen and behind the screen is a 

black box that is attached to it that makes 

it all work. Nobody likes 3-D glasses so if 

we can have this technology where you 

don’t need the glasses, how much is that 

worth to Smart Kids, a public company? 

 

CEOCFO: What is your model with the 

3-D technology? 

Mr. DiFrancesco: Basically, what we do 

is we will manufacture the use of 42-inch 

display units and put them into key areas 

such as the malls or if we want to do it at 

the airport. Actually we have a partner-

ship with an advertising agency that has 

clients who will tell their clients about 

My vision to help children came about more so 

on watching TV when I saw those shows on 

safety, but they all have to do with laser fights 

and aliens. So I thought that I would to do 

something different and I decided to do safety 

for kids. I have developed 54 shows for kids, 26 

in English and 26 in Spanish. I won an award 

for it on national TV. I started this project in 

1992 and I have never stopped. 

                                                - Richard Shergold 



their deal where if you produce the 2-D 

commercial, such as a soft drink com-

mercial, our company Smart Kids will 

convert that commercial from 2-D into 3-

D, which generates revenues by the way 

for Smart Kids. Of course running the 

commercial on the screen we are going to 

participate in all the advertising revenues, 

it is a tremendous win/win. 

 

CEOCFO: Development is expensive, 

what is the financial picture like for the 

Smart Kids Group to get this all off the 

ground? 

Mr. DiFrancesco: The company is more 

or less at the starting gate now because of 

our new relationship or partnership of 

Richard and I. We are very 

optimistic that our goal, our 

number-one priority is to gen-

erate revenues for the public 

company to increase the value 

of the share price for our share-

holders. Of course, on the other 

side of the coin in so doing we 

also want to put out good chil-

dren’s programming so that 

children get positive reinforce-

ment, positive messages. Like 

Richard said, there was nothing 

out there that told kids about 

safety and he came out with Be 

Alert Burt and safety messages. 

I think that is so important for 

our children. Richard has been 

with this concept and moved it 

forward on and on to where it is 

today, and the same thing with 

our project, the Gina Dee pro-

grams, we have moved it for-

ward. To have 95% of the world airing 

your programs including Russia, is really 

saying something like parents want better 

programming for their children and Rich-

ard is providing that, and I am providing 

it and together we are providing it. We 

have plans for some Canadian/American 

productions together, so investors can 

take advantage of the tax credits in Can-

ada and the tax credits here in the US. So 

good things are happening. 

 

CEOCFO: Do you have your team in 

place, or will you need to add to the team, 

particularly with the newer venture with 

the 3-D? 

Mr. DiFrancesco: No. We have the tech-

nology team, we have the sales team, we 

are ready to go and we are ready to hit the 

streets with all of this in place. Of course 

as the company grows and it gets bigger 

and bigger we will be adding more peo-

ple, giving people here in the US jobs 

which is a very important thing right now 

and the same thing in Canada. We want 

to put people to work in Canada and also 

here in the United States. 

 

CEOCFO: Do you have your manufac-

turing facility lined up; where are you in 

the process of rolling out? 

Mr. DiFrancesco: We have it all, so yes 

we have the manufacturing set up. It is 

completely set up and we can begin to 

manufacture and roll out product imme-

diately. Because we just got together, 

there is a certain amount of funding that 

we are going to be putting together for 

the Burt and Claire project, and the Gina 

Dee and the Burt to be project. 

 

CEOCFO: How do you stay focused 

when you are working on a number of 

different fronts? 

Mr. Shergold: Joey and I are producers, 

which is something that you just get. 

Some have it and some don’t, but when 

you get it you can focus and do many 

things. My producers have been with me 

from the beginning since 1992 and they 

haven’t left me. They still do other pro-

jects, but they are right there when I need 

them. I write with them monthly and that 

also includes my voice people, everybody. 

So I don’t have to worry about that and 

Joe is the same way. So we focus on the 

business side as well because we are the 

only ones that really can pitch what we 

do. It is hard to get inside of our minds 

and I don’t think anyone would want to. 

 

Mr. DiFrancesco: One of the things that 

we didn’t mention was that both of us 

have a library of products with a value to 

it. So Richard has a value of about $12 

million of products of programming that 

everyone else said that he brought to the 

table on our side. We brought about $7.5 

million of assets of programs, and over 

340 recorded songs, and music videos. So 

we have a library of things that add value 

to our company and will help it 

grow now and into the future. 

Because when you think about 

it a new group of preschoolers 

every four or five years that 

come along and our products 

are like evergreens, what they 

call evergreens. 

 

Mr. Shergold: The funny 

thing about safety is that on my 

safety program, everything I 

did was reviewed and done by 

Safe Kids Canada. All of my 

scripts are reviewed, but I did 

my research and it was quite 

extensive. What I found out 

when did my interviews was 

that the networks at one time 

were sort of shying away from 

these types of shows because 

they wanted exciting action 

packed shows. The world has 

changed since 9/11 and all those things 

have happened, so this should become a 

big issue. There are many non-profit 

groups popping up now trying to teach 

child-safety education and that has been 

my goal. I call it the five elements; Smart 

Kids is fitness, health, safety, education, 

and EDUtertainment. They are all geared 

toward the families. We want the whole 

family involved not just the child, be-

cause when a parent is involved then that 

means we have done good. Parent will 

want to know about Smart Kids, the fam-

ily will sit down and see this, because it 

can make a child smile and that is excel-

lent. It is a win/win. We are in the right 

time for the right product.  

 

Like Richard said, there was nothing out there 

that told kids about safety and he came out with 

Be Alert Burt and safety messages. I think that 

is so important for our children. Richard has 

been with this concept and moved it forward on 

and on to where it is today, and the same thing 

with our project, the Gina Dee programs, we 

have moved it forward. To have 95% of the 

world airing your programs including Russia, is 

really saying something. Parents want better 

programming for their children and Richard is 

providing that. I am also providing it and to-

gether we are providing it. We have plans for 

some Canadian/American productions together, 

so investors can take advantage of the tax cred-

its in Canada and the tax credits here in the US. 

So good things are happening. 

                                            - Joseph DiFrancesco 



CEOCFO: In closing, why should poten-

tial investors take a chance on Smart 

Kids Group? 

Mr. Richard: I don’ think it is a chance, 

I think we have proven ourselves and I 

think that the library we have, like Joe 

said is there and running. For me I was 

waiting to find a partner like Joey that 

sees the value of what we do and then get 

the public awareness to see the value. Not 

the trading that they talk about in the 

public corporations, but the value in what 

we offer and that is why we are in the 

right time and the right space, because no 

one is doing that. As a matter of fact, I 

have the biggest library of just safety vid-

eos alone in North America. 

 

Mr. DiFrancesco: If I might say, one of 

the reasons why the public should take a 

chance now is because they will never get 

the stock at a better price than where it is 

right now. This is so brand-new. We have 

been together since we finalized all of our 

paperwork maybe four weeks and already 

going from zero volume to 4.5 million 

today and three point something last 

week. This is going to be a trend going 

forward and the price is the best right 

now for any new investor, potential inves-

tor. Obviously, nothing is guaranteed, 

because everything in the stock market is 

at risk. However, certainly, this is some-

thing people should look at, read what is 

going on with our company, look at our 

filings, and I think they will be very im-

pressed. Then they may want to take a 

flyer on us. 

 

Mr. Richard: Doing everything in 3-D 

animation is very important and there are 

many types of 3-D. Joey talks about the 

type with the glasses. In Europe they are 

ahead of us in their release as they just 

did 16 movies this year and they said they 

want to double their capacity. So we are 

in the right time for the technology as 

well as just doing normal 3-D where you 

watch it and see the background the way 

it is where it pops out. But the shelf life 

of this type of content is long lasting; we 

can build educational games, learning, 

and safety, with the characters. They 

don’t die, they live forever, and that is 

why animation is one of the best things 

that you can do. For example, Avitar, 

which is the best. Our shareholders have 

stuck with us for 16 years. 
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