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Multi-Media Entertainment Company, POW! Entertainment, Inc. Founded 

by Noted Comic Book and Entertainment Figure Stan Lee, Award-Winning Producer 

Gill Champion and Intellectual Property Specialist Arthur Lieberman has Put Together 

the Inventory, Alliances and Distribution Necessary to Build a Major Brand 

 

Entertainment 

Multimedia 

(POWN-OTCQB) 

 

Gill Champion 

Co-Founder, President, CEO 

and Director 

 

BIO: 

Mr. Champion has over 25 years of 

executive experience in global enter-

tainment, marketing, retail and licens-

ing industries. Prior to joining the 

Company, he was COO of SLM from 

July 1999 until it terminated operation 

in about June 2001. From about June 

2001 until the formal creation of 

POW! in November 2001 Mr. Cham-

pion worked to form POW! and to 

start the development of various 

POW! projects; as executive pro-

ducer, he supervises all POW! pro-

ductions. Previous to SLM, he was 

COO and Vice President of Mirage 

Holdings, Inc. and concurrently 

worked as a production executive on 

the motion picture Jinnah. 

 

Mr. Champion was CEO and Chair-

man of American CinemaStores, Inc., 

a public company that operated loca-

tion based retailing outlets and an 

extensive apparel division that cre-

ated designs and marketing strategies 

for Baywatch and Forrest Gump. Mr. 

Champion also has exceptional depth 

and experience in television and mo-

tion picture production and technol-

ogy. Mr. Champion was executive in 

charge of Faerie Tale Theatre with 

Shelley Duvall while Vice President of 

Gaylord Productions. He was the Pro-

ducer for Fort Apache the Bronx with 

Paul Newman and won the Producer 

of the Year Award. In addition, he was 

in charge of production for The Shin-

ing and The Boys from Brazil. 

 

Company Profile: 

POW! Entertainment, Inc. a multi-

media and entertainment company, 

was founded by noted comic book 

and entertainment figure Stan Lee, 

together with award-winning producer 

Gill Champion and intellectual prop-

erty specialist Arthur Lieberman. 

POW!’s principals have extensive 

backgrounds in the entertainment in-

dustry encompassing the creation, 

production and licensing of original 

intellectual properties, including some 

of the most successful entertainment 

franchises of all time. POW! is capi-

talizing on this combined expertise, 

specializing in creating and develop-

ing both the legacy and digital media 

components of the entertainment in-

dustry. This includes animation and 

live-action feature films, plus televi-

sion, DVDs, multi-media, merchandis-

ing and related ancillary markets, all 

of which contribute to global expan-

sion. POW! partners with other indi-

viduals and entities of entertainment’s 

upper echelon, including studios and 

networks in the creation, licensing and 

distribution of new POW! character 

franchises. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFO Magazine 

 

CEOCFO: Mr. Champion, what is the 

basic concept behind POW Enter-

tainment? 

Mr. Champion: POW! Entertainment, 

which stands for Purveyors of Won-

der, is an aggregator of new intellec-

tual properties primarily created by 

Stan Lee. Our vision is to further the 

worldwide brand of his super heroes, 

high concept stories and all media. 

 

CEOCFO: How is POW! Entertain-

ment accomplishing its goal? 

Mr. Champion: We started off a 

number of years ago by building up 

an inventory of new stories, new char-

acters and new intended franchises. 

We developed them internally up to a 

point and then we rely on other pro-

duction entities, strategic alliances, 

and other means of distribution to 

carry the heavy weight of the produc-

tion and distribution.  

 

CEOCFO: What is the range of pro-

jects? 

Mr. Champion: There is a certain 

amount of layers here. We have de-

veloped projects for film, which is sort 

of the tail that wags the dog. Every-

body is aware of the film industry and 

historical successes in many of the 

characters that Stan developed at 

Marvel, which Disney purchased. Dis-

ney is also a percentage owner here 

at POW; we have what we call a first 

look deal with Disney. We have four 

or five films going through the devel-

opment process, and these include a 

project for Lionsgate. It is a super 

hero project. Another example is one 

called “Ming the Annihilator”, which is 

a working title. It is our first non-

American super hero. He just so hap-

pens to be Chinese and the script is 

being written by Dan Gilroy. We an-

ticipate that to be a big international 

movie, partially financed with our Chi-

nese partners in China and then with 

a studio partner as well. We probably 

have five or six of these stories, all 

new stories and characters for today’s 
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audiences, being developed on the 

motion picture side. We also have a 

number of television shows being de-

veloped, because each year they 

have a pilot season and they begin to 

start looking for new shows for televi-

sion. 

 

We also have our publishing division, 

which just published our first coffee 

table graphic novel named, “Romeo 

and Juliet: The War”. We are taking 

one of the best-known love stories 

and advancing it 200 years into the 

future. As the book goes through dis-

tribution, we anticipate to turn that 

into a major motion picture as well. 

We also have just released our first 

comic book under Stan Lee Comics, 

which is “Stan Lee’s Mighty 7”. We 

are calling this the first virtual reality 

comic book, because Stan is a char-

acter in it as well as other people who 

are part of the story who are actual 

real people. That is part of a series of 

books that will be produced and dis-

tributed over the next three 

years. It is a partnership with 

Archie Comics and A-

Squared Elxsi Entertain-

ment. Now we are in the 

process of looking for part-

ners to develop it as a TV 

show and perhaps a direct to 

DVD movie and other ancil-

lary opportunities that go along in 

building the franchise. We also re-

cently announced our entrance into 

the digital age by forming a partner-

ship with Vuguru, Michael Eisner’s 

company. We were awarded one of 

the new Google Youtube channels 

and we are developing programming 

for Stan Lee’s World of Heroes, which 

will be our first major entrance into 

the digital world. We will come up 

with 35 hours of programming over 

the next 18 months. 

 

CEOCFO: What is the evaluation 

process, and how do you stay focused 

when you do have such a variety of 

space and genres to consider? 

Mr. Champion: The bottom line for 

us is, is it a good story? Does it merit 

something that we like? Is it some-

thing that we feel will resonate with 

the demographic groups that we are 

targeting and will it stand the test of 

time like many of Stan’s prior charac-

ters that he developed? Finally, will it 

be something that not only we are 

proud of, but will it appeal to families 

and children? It is sort of like taking 

fairy tales that we all grew up with and 

putting them in to today’s world. 

 

CEOCFO: What is the financial pic-

ture like for POW! Entertainment to-

day? 

Mr. Champion: We spent the first 

number of years building up our asset 

base and our asset base is intellectual 

property. The company is structured 

with a very low overhead and this in-

ventory of IP. It is now how do we 

look to begin to monetize it? There 

are really only four or five principals 

working here. The rest all depends on 

our strategic relationships and our 

outsourcing. We think we are in a 

very enviable financial position as 

these begin to reach production and 

distribution, because of our low over-

head and our output of all of the IP. 

 

Financially, we are more stable than 

we have ever been. We just reported 

in our 10-K for 2011, and it was a very 

good year for us compared to histori-

cal data. Therefore, we have posi-

tioned ourselves in a very good place. 

We anticipate that many of these pro-

jects that we have been developing 

over the years in the next year and 

ensuing years will begin to go into 

production and distribution and 

monetize themselves. 

 

CEOCFO: As CEO, what types of 

projects do you find most interesting? 

Mr. Champion: We are actually de-

veloping some of our first female su-

per heroes. We also started a kids 

division, because we realize there has 

been a void in that marketplace. 

There is a whole new generation of 

young kids from the ages of two to 

nine that are looking for good storytel-

ling and again going back to fairy 

tales in today’s world. There are also 

some new means of distribution for 

them and so this kids division will be 

targeting young kids all through the 

digital distribution process. A young 

mother that I was with yesterday told 

me a story that I have been thinking 

about all night. She said that her two-

year old went up to the television set 

and started swiping it with her finger. 

There is a whole new world and we 

feel that is another important step for 

us to be a part of to reach an all-new 

generation. 

 

CEOCFO: How do you make the 

jump from what has been the tradi-

tional means of entertainment to the 

newer methods, and what are the big-

gest challenges? 

Mr. Champion: When many of these 

movies, books and television shows 

came out there was little technology 

involved. Then along came the tech-

nological revolution, certainly in dis-

tribution, and these movies that were 

now costing a $100 million plus were 

the big blockbusters theatrically. Now 

a whole new realm is available 

through digital. However, you are go-

ing back to some of the 

early days of television and 

movies where they did not 

have these big budgets. 

Therefore, you have to go 

back and rely upon good 

story-telling, good interac-

tion in-between the actors. 

Now for the first time, you 

have an interactive ability to reach 

fans early on in the development of 

these stories and get an immediate 

feedback through the IOS distribution, 

through the iPad and through the 

internet. This will change much of the 

traditional means of media, but we 

will have the brand and the ability to 

come up with these stories. We will 

also have the ability to attract eye-

balls, which separates us from pretty 

much anybody else that we have 

come across in the industry. 

 

CEOCFO: Do most of the people in 

the industry that should know about 

POW!, know you? 

Mr. Champion: They certainly know 

the brand, which is Stan Lee, and 

Stan has been associated for 40 

years with the brand of Marvel. It has 

been part of the introduction of taking 

somebody who has been really the 

father of the super hero and probably 

the father of Marvel Comics, and now 

we creating these stories in a more 

POW! Entertainment, which stands for Purvey-

ors of Wonder, is an aggregator of new intel-

lectual properties primarily created by Stan 

Lee. Our vision is to further the worldwide 

brand of his super heroes, high concept sto-

ries and all media. Gill Champion 
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contemporary time. Perhaps many of 

these characters are not wearing 

tights and flying through the air like 

they did when many of these were 

originally created. We are trying to 

take a very contemporary approach to 

many of these stories and characters 

and a much larger international focus. 

I mentioned the Chinese super hero 

that we are developing with some 

partners in Asia. We are actually 

starting to work on a story that has an 

Israeli super hero. These are stories 

that are based upon mythology, but 

are also very relevant in today’s times 

as well. 

 

CEOCFO: Are there cultures or geo-

graphic areas that really have not ex-

perienced the super hero concept that 

are ready to be brought into that 

arena? 

Mr. Champion: Youth has always 

had a desire for good stories. I men-

tioned fairytales, because we all grew 

up with fairytales and what we create 

are stories for adults. They are wish 

fulfillment. They are filled with hope-

fully the hero defeating the villain. It 

may not be as black and white as it 

was twenty or thirty years ago, but it 

still resonates with us. You walk out of 

a theatre or see something on the 

internet and you still want to feel good 

about yourself. You want to feel good 

about your neighbors and your hus-

bands, wives, kids, and other people 

in the world and do not think that is 

ever going to change. However, now 

you can reach a far bigger audience a 

lot quicker and we have positioned 

ourselves to be a leader in that field. 

 

CEOCFO: Why should investors be 

interested in POW! Entertainment 

today? 

Mr. Champion: We spent the last 

number of years building up our in-

ventory, building up strategic alli-

ances on the production, distribution 

and financing side of it. Then there is 

all the new means of distribution that 

are now available and the new tech-

nology. Many of the parties who do 

this would love to be associated with 

a major brand. Branded integration is 

becoming more important and it really 

puts us in the on top of the pyramid, 

as leaders to be in a position to not 

only accomplish this, but to monetize 

this for the company, our sharehold-

ers and ourselves. 
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