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Mobile Applications to Maximize Engagement for the Events and Training Industries

CEOCFO: Mr. Bruneau, what is the concept at Magency Digital?
Mr. Bruneau: The concept of the company is to maximize engagement for the events 
and training industry with our mobile applications. We want to change the way people 
learn, collaborate and communicate for meetings and learning sessions.

CEOCFO: What is your approach? How is it different from those that are in use 
currently?
Mr. Bruneau: I used to be a professional magician and a tech-illusionist for the past ten 
years. I was creating engagement, mixing technology and magic. My clients liked my 
magic and the way I engaged them with technology, but they wanted to have the same 
experience with mobile applications. I wasn’t someone coming from the tech industry. 
The vision for my career as a magician at the time was to create engagement and 
emotions. Therefore, I started to develop mobile apps with this vision in mind. 

CEOCFO: What is the key to an engaging presentation?
Mr. Bruneau: It’s all about the activities and how you want an app, to not only 
communicate and to read content, but also the kind of action, game, interaction and 
engagement you are going to provide for the user. This allows you to get the maximum 
from the user’s interactions. For example, I had event with 500 top managers from 
Airbus. Imagine if you use basic quizzes between two participants and the last question 
isn’t a question, but a drawing card and you ask them to draw all of the things that you 
told them for their quizzes. What is it that you get from all of these things? Imagine the 
two top managers exchanging their apps and drawing themselves after 20 questions. 
You were able to create an interaction and connection by drawing. You’ve created an 
experience between two people at the perfect timing. It’s all about where you’re pushing 
gamification, the experience with the app, so at the most, we create engagement and 
interactions, as well as amazing data which comes from that. Therefore, it’s data driven, 
but also experience driven. For us, it’s not all about the functional side of tech and the 
application. It’s also about the emotional side. This is where we come from, we have an 
unordinary background. We’re the only company in the world where every employee 
knows how to do magic tricks, because when you sign a contract with our company, 
you know that you’ll be asked to learn some magic. We do this because magic helps 
you to express yourself differently and opens you up to different things.

CEOCFO: You work in many languages, with many countries; how do people find Magency? How do you reach 
out to prospective customers?
Mr. Bruneau: Magency is working on something where we create IT business transformation. How corporations, such as 
French Fortune 500 based companies that are changing how they’re used to working. However, they’re now in the US 
and Japan. Every day we’re meeting new potential clients who have never thought about changing the way they conduct 
their training.

In addition to providing the products, we’re also helping people understand the change. It’s not just about installing an app 
and saying that you can engage differently. It’s also about how I can help you understand the way to make change by 
using new tools in order to work differently in your learning. Most people use our services because they want to 
understand how to do that. 
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CEOCFO: When a company engages with you, are they buying the tools or your participation in developing the 
program? What is your offering?
Mr. Bruneau: We offer tools, we develop functionalities and our clients use their own content. We’ll help them integrate 
their content into our interactive tools. Then there are trainers that we train to use our tools. They’re bringing the content 
and sometimes they have their own trainers inside their company and if they don’t, we’ll help them find someone who can 
connect the content. So, we provide the tools and we explain how they can use the tools, how they can plug content and 
how they can create engagement and interaction with our tools. We also provide services for those companies who need 
a local network and infrastructure. This is because sometimes we work with big corporations that don’t have this type of IT 
guy or infrastructure. We also provide that, but our main goal is to provide the software application to engage them on 
their training and events.

CEOCFO: Do you see more interest in the events or in the training side, or are both growing for you?
Mr. Bruneau: Historically, we started in the events industry and there’s a great deal of things to do, as it’s a huge market 
right now, around $50 billion worldwide. However, the training market is around $280 billion, so it’s a way bigger market. 
The interesting part about that is the events industry, the product can be scalable, but there’s more turnover for a software 
company. Therefore, you’ll need to put a great deal of energy to keep your clients going. However, the learning and 
training industry is more interesting because when they train people, they may be training 20,000 people over five years. 
Therefore, there’s a long term vision as to what we want to do. 

CEOCFO: Do you find that companies will engage with you on both sides of the business? Do you see much 
crossover?
Mr. Bruneau: Yes, we do see a great deal of crossover and cross training. We still have many clients in the events 
industry, but it’s easy because the communication directors may be organizing a big convention for 300 people. There 
may be top managers coming to this convention and you’ll need to use your tools to engage them. Then they’ll go back to 
their own country and departments to do small meetings, which opens the business up to other people and other 
departments. Therefore, the CLO (Chief Learning Officer) will be talking with the CDO (Chief Digital Offices), who will let 
the CLO know that there’s a great tool that they’re using at their events and encourage the CLO to look at the tool. IT is 
very transformational.

CEOCFO: Put it all together for our readers. There are many companies in your industry; why choose Magency 
Digital?
Mr. Bruneau: Magency is one of the few companies in the world where we’re inspiring people to bring human emotions 
into technology. Technology is very functional and software is oriented, so our angular approach is to put engagement, 
emotions and humanity into it. Therefore, I believe that this will make the difference for our future, because at the end, 
we’re working with humans and in learning we’re working with people. At an event, it’s about people getting connected 
with others and I believe that our approach is very different compared to others.

Interview conducted by: Lynn Fosse, Senior Editor, CEOCFO Magazine

For more information visit: www.magencydigital.com

Contact: Jessica Jung  +33 6 95 64 07 07  Jessica@magencydigital.com

“Magency is one of the few companies in the world where we’re inspiring people to bring human emotions into 
technology.”- Vincent Bruneau

mailto:Jessica@magencydigital.com
http://www.magencydigital.com/

