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EPIC Corporation is Focused on Acquiring Technologies for the Development, 

Sales and Marketing of Medical and Healthcare Devices or Products – with 

Their Primary Product to Market Being the Revolutionary Industrial Textile 

AcuFad, Currently Productized into Therapeutic Sleep Pads 
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BIO: 

Ronald S. Tucker, 73, is our founder, 

Chairman of the Board, Chief Execu-

tive Officer, and Chief Financial Offi-

cer and Director. He is also the foun-

der of and held or holds similar posi-

tions with, our subsidiaries Tensleep 

Technologies, Inc. (OTC:TNSP), 

Tensleep Wireless Corporation, 

Tensleep Financial Corporation, and 

RX Healthcare Systems, Ltd. Since 

1990, to present, he has been the 

founder, President, and a director of 

R Tucker & Associates, Inc, a finan-

cial and corporate development con-

sulting firm, and our major share-

holder. In 2005 he arranged an acqui-

sition with our subsidiary Tensleep 

Technologies, Inc., a publicly trading 

company, with Yearonimo Media Ven-

ture, Inc., which changed its name to 

Commodore International Corporation 

(OTC:CDRL). In 2005 we spun-off 

Tensleep Financial Mr. Tucker is a 

graduate of the University of Califor-

nia at Los Angeles where he received 

a Bachelor of Science while majoring 

in finance and accounting. Mr. Tucker 

is also a graduate of the Loyola Uni-

versity School of Law. Mr. Tucker is a 

member of the California and Texas 

Bar Associations. 

 

Company Profile: 

EPIC CORPORATION is dedicated to 

make an impact on peoples lives. We 

strive to provide better healthcare 

through the acquisition, development 

and commercialization of technology 

and intellectual property. We realize, 

we cannot prosper in isolation. We 

and our strategic partners use various 

technologies and intellectual property 

to develop economical devices to re-

duce trauma, aid in diagnosing dis-

eases, and provide comfort. We are 

committed to grow our business 

through research and development, 

production, marketing, and sales of 

Healthcare products and services. 

 

EPIC’s business plan is to develop, 

purchase or otherwise acquire tech-

nology and intellectual property for 

healthcare products to be sold, dis-

tributed or otherwise provided to con-

sumers and/or commercial or indus-

trial users such as hospitals, skilled 

nursing, rehab centers, assisted living 

and other healthcare facilities. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFO Magazine 

 

CEOCFO: Mr. Tucker, would you tell 

us what is Epic focused on today? 

Mr. Tucker: Epic is a healthcare 

company that specializes in acquiring 

technologies for the development, 

sales and marketing, of medical and 

healthcare devices or products. 

 

CEOCFO: What is most important for 

EPIC when you are looking to acquire 

a product? 

Mr. Tucker: We look at what the po-

tential market and whether it is a vi-

able product. 

 

CEOCFO: What goes into the deci-

sion process? 

Mr. Tucker: Before we got into the 

healthcare field we were using tech-

nology to develop electronic products. 

It is just sort of a gut feeling to a de-

gree, but we evaluate the products 

capability and determine if it is some-

thing that the market needs, rather 

than just technology for itself. Right 

now our primary product is not an 

electronic product. It is an industrial 

textile which we have branded as 

AcuFad. We are productizing it into 

therapeutic Sleep Pads, which help 

prevent the development of pressure 

sores and can provide sleep comfort 

from back aches and pains. It has a 

lot of potential in many different kinds 

of products, such as seat pads, shoe 

inserts, as well compression ban-

dages; just a lot of different uses. It is 

called AcuPad, and is made from 



100% polyester. It is a knitted prod-

uct, but has a very complex structure. 

 

CEOCFO: What is it about AcuPad 

that makes it different than what is 

currently available? 

Mr. Tucker: What makes it different 

is its structure and architectural de-

sign. It has concave and convex 

channels, which correspond to the 

acupressure points and meridians in 

the body. We are just starting to sell 

it, and we have given and are giving 

samples for evaluation. We have tes-

timonials from people are saying that 

it helps them to have a better night’s 

sleep. There are people that have 

problems, such as my mother who is 

93 years old, and has had a broken 

hip and broken pelvis, besides com-

pression fractures of two vertebrates. 

She did not sleep very well at night 

because of the pain when she moved. 

I gave her a sample of the 

pad and she slept on it for 

one night. The next morning 

she walked in and said “this 

is the first time I have been 

able to sleep through the 

night. Not only that, but before using 

the pad, I had to sleep on my back 

and could not.” That told me this is a 

good product. 

 

CEOCFO: Where are you in the 

commercialization process? 

Mr. Tucker: We are in a process of 

selling. We put an ad in the Provider 

Magazine for convalescent and 

healthcare facilities. We have gotten 

good response for preventing the de-

velopment of bedsores. We have 

given a bunch of samples to them 

and so far for evaluation and we have 

received some good reviews. 

 

CEOCFO: How do you get people to 

believe enough to at least try the 

product? 

Mr. Tucker: We have been providing 

samples with our regular product. 

They are not just a little piece of fab-

ric. We give the complete product. I 

have done that for quite some people 

and they all have come back with, 

“Oh yeah it does work”. One lady I 

gave it to had trouble sleeping at 

night. She was not in pain or anything 

like that, but she did wake up a many 

times. She got the sample and said 

that now she could sleep longer and 

now wakes up more refreshed. There 

was another person to whom I gave a 

sample to a man who has a broken 

spine, so he has had problems with 

for six years and developed lower 

back pain, and had tried everything to 

get rid of it. After two days of using 

the pad in his easy chair, he said he 

no longer had any lower back pain. All 

of these samples were basically sin-

gle pads. We have testimonials from 

an orthopedic surgeon and a heart 

surgeon, an academic, who both use 

it and say they get much more rest 

than ever before. 

 

CEOCFO: What are the next steps 

for Epic? 

Mr. Tucker: I have appeared a cou-

ple of times on Money TV to tell peo-

ple about the product. I am not using 

it to talk about the company and our 

stock, but to present the product to 

investors, so there would be people to 

see about it and the name would start 

to get out. That has paid off. We have 

entered into an agreement with a 

company to distribute the product 

whose business is to provide health-

care services and products. Our 

product will be their primary product. 

A lot of this is feeling the way where 

we will be going. 

 

CEOCFO: Will you be targeting hos-

pitals and nursing homes, individual 

consumers or across the board? 

Mr. Tucker: All of the above! We are 

preparing television commercials. We 

have already had them recorded. At 

some point, I hope go into the shop-

ping television shows. We are looking 

into eventually coming up with an in-

fomercial. I am continuing to use 

emails and direct mailings to conva-

lescent and rehab facilities.  

 

CEOCFO: Is this fabric made in the 

United States? 

Mr. Tucker: Yes! It took approxi-

mately a year to develop. That is how 

complicated it is. It took several tries 

to get it to where it is right. It is a 

highly technical product. It is knitted 

on a $250 thousand machine. I do not 

want to imply that I own it, but we do 

own the pattern wheels, so we have 

all the proprietary rights to the fabric. 

 

CEOCFO: What is the financial pic-

ture for EPIC to enable the company 

to get recognition? 

Mr. Tucker: I have little to 

no overhead. It all goes into 

buying the product, selling it 

and the cost of distributing. I 

have the production covered 

and I have 6,000 yards a 

week on just one machine. I also 

have the capability through the pro-

ducer of the fabric to have three of 

those machines, so I can be looking 

at 18,000 yards a week. 

 

CEOCFO: So Epic is ready! 

Mr. Tucker: Yes, it is ready. We are 

not the strongest financially. I am not 

trying to imply that. Just that from a 

production standpoint, sales stand-

point, there is no limitation. I do not 

have any problem with that; I can fi-

nance that. 

 

CEOCFO: Why should investors pay 

attention today to Epic? 

Mr. Tucker: In my opinion, it is a 

ground-floor opportunity. The price of 

our stock today is $0.10 to $0.24. It is 

a good buy. We have a great poten-

tial in this product and this is what we 

hope will be one of many. 

 

 

 

 

 

 

Epic is a healthcare company that specializes 

in acquiring technologies for the development, 

sales and marketing, of medical and healthcare 

devices or products. - Ronald S. Tucker 


