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Second Opinion Medical Consultation Service 
 

SecondOpinions.com is a Medical Consultation and Second Opinion leader providing second 
opinion consultation service in all areas of medicine, including radiology. Utilizing the power of 
the internet, we are connecting patients around the globe with some of the world's best 
doctors. 
 
Interview conducted by: Lynn Fosse, Senior Editor, CEOCFO Magazine 
 
CEOCFO: Dr. Yuz, what is the concept for SecondOpinions.com? 
Dr. Yuz: SecondOpinions.com connects consumers around the globe with top American 
expert physicians in every specialty and subspecialty. The goal is to eliminate or to decrease 
medical errors, eliminate unnecessary procedures and surgeries and certainly decrease 
healthcare costs. 
 

CEOCFO: When would someone want to come to SecondOpinions.com, as opposed to going into a physician’s 
office? Why is this a better or another alternative?  
Dr. Yuz: There are numerous reasons why people come to us. First of all, there is a shortage of medical experts and 
specialized physicians, not only in the United States, but also globally. Therefore, access is one of the reasons. In addition 
SecondOpinions.com makes it a very easy, affordable option for someone who is concerned that there was a major 
medical error or just if it is a complicated diagnosis or something serious, such as a patient diagnosed with cancer or 
scheduled for surgery. Basically, there are very few options available for consumers.  
 
CEOCFO: What would be some of the more common conditions that people would come to SecondOpinions 
with? What might be something a little bit more unusual that you are able to deal with, as well?  
Dr. Yuz: Very frequently, people come to us because they are concerned that their imaging examinations are 
misinterpreted especially advanced studies such as MRI, CT and PET scans. Perhaps, either referring doctors or patients 
themselves, believe they might be misdiagnosed. We do get tons and tons of imaging requests. As we all know, medicine 
is extremely complex and getting even more complex, especially imaging equipment. Sometimes imaging equipment and 
technology outpaces the knowledge that is being absorbed by the physicians. Therefore, there is a shortage of 
specialized physicians. For example, in radiology most of the imaging is interpreted by generalists. It is well established 
that twenty to thirty percent of imaging studies are misdiagnosed or under diagnosed. Other more common conditions 
would be, for example, someone diagnosed with cancer or someone who is scheduled for a biopsy procedure or surgery. 
Therefore, consumers want the peace of mind. They want to make sure that the first diagnosis is accurate. Those would 
be pretty common requests.  
 
CEOCFO: What about physically seeing the patient? Clearly, if you are reading an MRI or a CT scan, that makes 
sense. However, are there not conditions where you need to physically look at a person?  
Dr. Yuz: Absolutely! Obviously, we are not able to help or assist one hundred percent of the patients that come to us. 
However, they have done quite a few studies lately and they actually discovered that seventy to eighty percent of doctor’s 
visits could be done over the phone, by video or written consultation. Now, we are not treating primary or urgent 
conditions at all. We are providing second opinions. Nevertheless, in my experience; over ninety percent of consumers 
seeking second opinions can easily be done by a company like ours, online or over the phone or by image review or 
written reports. There are statistics available that a lot of medicine business can be done by telemedicine. Certainly, 
SecondOpinions falls into that category, strongly.  
 
CEOCFO: Who would be your typical customer? Who is using your services? 
Dr. Yuz: We do see consumers coming to us from all ages and walks of life. Patients from probably over eighty countries 
or more have used our service. However, we certainly see that women are more health conscious, so we have a many 
more women than men that come to us. There are probably more consumers in their middle age: mid forties and baby 
boomers. We do see proportionately more consumers from the United States, but over thirty percent of our traffic is 
global. For example, we have many Canadians and patients from other countries, especially English speaking countries, 
that use our service quite often.  
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CEOCFO: Do you see ObamaCare as a benefit for your service? 
Dr. Yuz: I look at ObamaCare, not only as a benefit, but as a critical element. We are actually one of the solutions to the 
challenges of today’s healthcare. We basically go hand in hand with ObamaCare. We are the solution to ObamaCare 
issues that are being raised. For example, it certainly has been proven obtaining a second opinion is one of the ways to 
introduce checks and balances in medicine. It is what I call the introduction of a second engine into healthcare, which is 
running on one engine, if you want to use an airplane analogy. There is a significant healthcare cost reduction effect, 
obviously by the introduction of quality elements and the improvement in healthcare by eliminating unnecessary 
procedures, surgeries and picking up those medical errors. This has been very much publicized lately. Medical errors are 
considered the third leading cause of death in the United States, with over four hundred thousand patients dying as a 
result of preventable medical errors. That is what we tackle.  
 
CEOCFO: How do you attract doctors to work with you? 
Dr. Yuz: It is funny because a few years ago doctors would be very skeptical, to say the least, of what we are doing. 
However, today it is sort of a viral concept. I have not met a doctor lately who thinks that what we are doing is not 
important or does not get excited about what we are doing. Doctors come to us. We have many doctors applying every 
day to work for us and consult for us. Doctors see is through different media outlets; TV, radio and newspapers. We have 
been featured throughout all of those outlets. Therefore, we have very good exposure out there in the medical community. 
Doctors like the idea. Many doctors come to us and luckily, we have a stringent process in place of how we select our 
doctors. We are a Joint Commission accredited company. Luckily, we have tons of selection, tons to choose from, so we 
pick the best of the best.  

 
CEOCFO: You have different levels of service. Do people typically choose one or another? How can people 
decide what is really necessary for them?  
Dr. Yuz: There are different types of issues. Some people may have a very simple question. Others may have a very 
complicated concern, with many pages of medical records. Therefore, we custom tailor our services to exactly what 
consumers really need. Some require written reports. That is almost always the case with radiology, although of course, 
we offer our patients an option to speak with a radiologist by phone. In general radiologists are not easily reachable for 
consumers and that is one of the important services we offer. Most of the time consumers do know what they need. They 
know if they have a simple question or very complex. However, we do assist consumers who are not sure. We have 24/7 
support, including image uploads. We are available 24/7 by phone, message and email.  
 
CEOCFO: The pricing seems quite reasonable to me. What is the Second Opinions Express™? 
Dr. Yuz: The Second Opinions Express™ is for someone who has a quick concern or question. For example, “What is a 
multiple myeloma?” something real quick that does not require any chart review or any specific patient information. 
Therefore, instead of searching for information online, which may or may not be correct, we offer a very, very easy way for 
a board certified physician to answer the question.  
 
CEOCFO: Are there areas of other specialties that surprised you in how many people are using it or conversely, 
areas that you think people should really be taking more advantage of and are not? 
Dr. Yuz: We are providing consultations in every medical specialty. I guess that I would expect that people would be 
getting a lot more second opinions in the area of mammography. We do see some of it, but not as much as I was 
predicting. Otherwise, we do have a good representation, a mixture of different requests.  
 
CEOCFO: How do people find SecondOpinions? 
Dr. Yuz: SecondOpinions.com was launched in May of last year. It was launched as a purely consumer product. People 
could find us on line by Googling. We are top ranked on all search engines for many second opinion inquiries. Then there 
was a great deal of interest from the media. We have done interviews for magazines, newspapers, TV and radio. We have 
a monthly radio show. We do a lot of PR. That is mostly because of the interest from the media. We have also evolved 
over the past few months and we are now offering corporate memberships. Many corporations, nowadays, have 
additional healthcare benefits or health and wellness packages. We are currently in the process of signing up or 
negotiating memberships with multiple corporations. Many corporations are offering these types of services absolutely 
free of charge for their employees as additional health and wellness benefit. Over the next six to twelve months, I think 
that many consumers will find that they may actually have these benefits, absolutely free of charge to them, offered by 
their company. This would be one of the ways that consumers will find that they can use our services.  
 

“The company, which I started in 2008, has developed and is one of the leading 
telemedicine companies with a great track record of success and growth. We are one of the 
few Joint Commission accredited companies. We take quality control very, very seriously.”   
- Michael Yuz 
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CEOCFO: You are certainly in a field that I suspect will be getting more and more crowded. Why 
SecondOpinions.com? What sets your service apart from some others? 
Dr. Yuz: Absolutely! SecondOpinions.com is actually a consumer division of USARAD Holdings Inc. The company, which 
I started in 2008, has developed and is one of the leading telemedicine companies with a great track record of success 
and growth. We are one of the few Joint Commission accredited companies. We take quality control very, very seriously. 
In addition, I think that it is important to mention that I have a long track record of success as a CEO and founder of a 
company. I am an immigrant myself, coming as a teenager from Russia starting my first business the second day in 
America when I was fourteen years of age. I was running a company and by the age of fifteen or sixteen, I had 5 adults 
working for me. Therefore, in addition to being a medical doctor, I have developed business skills and learned very early 
on how to be successful in business. Therefore, I think that I offer an interesting blend as a physician and as a 
businessman. I am also a technology geek and in internet junkie as well. I was able to attract some of the smartest people 
to help me develop this unique technology platform. Therefore, I think that the reason why we will be the leading company 
is because of the management, the team, very unique intellectual property, unique technology and also the track record. 
Those are some of the reasons why I believe we will be one of the leading telemedicine companies on the planet. 
 

 
BIO: Michael is CEO and founder of SecondOpinions.com. He is a serial entrepreneur with extensive leadership and 
business background spanning all of his career, starting his first business at the age 14. Michael became fascinated with 
technology, internet, medicine and business at a very early age, a reason why he first chose to become a radiologist, the 
most technologically dependent medical specialty. He has acquired, invested into and traded many top domain names 
and has invested into biotech companies. Over the years, he started from scratch several successful internet related 
technologies and companies, including USARAD.com (teleradiology) and XMRI.com (automated radiology second opinion 
portal). He owns distinct IP including domain names, trademarks, internet/technology platform with multiple patents 
pending. 
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SecondOpinions.com 

2400 W Cypress Creek Road 
Suite 121 

Fort Lauderdale, FL 33309 
855-573-2663 

www.secondopinions.com 


