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BIO: 

Elizabeth is the founder and CEO of 

Myotonology®. She has over twenty-

two years of experience in the skin 

care and spa industry. Elizabeth was 

responsible for the creation of the first 

spa catalogue company. Her experi-

ence also extends to international 

product consultation, by searching out 

and bringing products from around the 

globe to the U.S. She was responsible 

for the training, and opening of the 

first corporate spa for the Ritz Carl-

ton. Rounding out her considerable 

experience she has worked for 3M in 

sales, and was V.P. of 1st Federal 

Savings and Loan in Rochester. She 

has also been a host for television 

and infomercials. Her experience has 

made her a valuable consultant for 

several major corporations, and she 

has been internationally recognized in 

the spa industry. 

 

Elizabeth’s prowess in the skin care 

and spa world speaks for itself, but 

she also spends her time, and uses 

her business management skills as 

apart of several volunteer organiza-

tions. She is on the executive board 

for Knock Out Abuse. Elizabeth is 

also a contributor for Animal Guardian 

Angels, and Women in Film. What 

has truly made Elizabeth such a pow-

erful figure in the skin care world is 

her passion for helping people look 

and feel their best. 

 

Company Profile: 

Myotonology® is two things; a pat-

ented microcurrent technology, and a 

patented therapy regime. Myotonol-

ogy uses microcurrent therapy to 

stimulate the muscles and skin of the 

face, to reduce the visible signs of 

aging. This works by increasing circu-

lation, and exercising the muscles 

through microcurrent bombardment. 

The patented Myotonology unit is the 

highest quality, state of the art micro-

current device on the market today. 

What truly sets Myotonology apart is 

the patented therapy that isolates the 

specific facial muscles to achieve 

stunning results. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFO Magazine 

 

CEOCFO: Ms. Logan, Myo Technol-

ogy is a patented skin toning treat-

ment, would you explain the process? 

Ms. Logan: The process is based on 

a microcurrent system which is a 

small electrical impulse used at dif-

ferent levels to actually relax, 

strengthen and tone the muscles in 

the face. We work directly with thirty 

muscles in the face. It is non-

invasive, there are no injections or 

cutting or anything involved. It is very 

relaxing and clients tend to fall asleep 

during the process. The process takes 

approximately 40-45 minutes to do 

the entire face. The treatment pro-

gram runs from ten to fifteen ses-

sions. Each session actually causes 

an accumulation of muscle toning, so 

after ten to fifteen sessions you have 

a more youthful appearance. Many 

people looked refreshed and even ten 

years younger. 

 

CEOCFO: What is actually happening 

to the muscles that causes the 

change? 

Ms. Logan: There are three steps we 

go through when we do a treatment. 

The first step is to relax the muscles, 

so we stretch the muscles around the 

forehead area, around the jaw area 

and the areas that seem to show age 

the fastest. We try to relax the mus-

cles by using a current that is applica-

ble to relaxing the muscle in the face, 

which takes about ten to twelve min-

utes per area, around the eyes, fore-

head, and the mouth area and the 

nasal fold area. The second one is 

where we would actually strengthen 

the muscles and that would be like 

going from one point to another point 

to strengthen around the cheek area, 

the jaw area, and around the eye 

area. The third step would be to com-

press the muscle to keep the tonicity 

on the muscle, so it is a compression 

around the face and eyes. Then the 



 2 

last step is what we call ion freezes 

and that is where we penetrate an 

ampule according to what their skin 

may need to enhance the procedure. 

 

CEOCFO: What is it that Myo has 

figured out that others have not? 

Ms. Logan: This is a patented proce-

dure. The doctor who invented it was 

Dr. Mornings. It was based on some-

thing similar to Bell’s palsy, only we 

do a cosmetic procedure. With the 

people who have Bell’s palsy and the 

muscle atrophy, there is a microcur-

rent that is used to strengthen those 

muscles. Ours is more of a cosmetic 

procedure using a more mild current. 

Ours has proven over the years to be 

one of them most effective proce-

dures for facial toning. It is very big 

out in California with the movie stars. 

We are working on cases here where 

people have had strokes. It helps with 

getting the muscles back where they 

should be, especially around the eye 

area. One thing about our 

patent and our procedure is 

that you can adjust the cur-

rent for the comfort of the 

client and you are able to do 

different things to enhance 

the tonicity of the skin or the 

condition of the skin where 

many of the other machines 

are made to one current and 

one system. 

 

CEOCFO: Who provides these treat-

ments? 

Ms. Logan: The treatments are pro-

vided by medical spas and doctor’s 

offices. We certify everybody; that is 

one unique thing that we do. We have 

a DVD training, an instruction book 

with training. We also offer one-on-

one training. All of our Myotonologists 

are tested and certified.  

 

CEOCFO: Who is the professional’s 

typical customer/client? 

Ms. Logan: Their typical client is 

anybody between the age of 45 and 

60. Many people do not want to do 

the fillers or the facelift but they want 

a more youthful appearance, they just 

want to look like themselves ten years 

ago. They tend to feel better about 

themselves and they like the relaxa-

tion of the treatment. 

 

CEOCFO: What is your business 

model? 

Ms. Logan: Our business model is 

ten to twelve treatments for the client. 

Usually clients on a regular basis do 

their maintenance for their face and 

we try to incorporate a Myotonology® 

session in that regular routine mainte-

nance, which they would do at any 

kind of spa like a facial once a month 

and maybe every other month doing a 

booster treatment of the Myo. We are 

coming out with an after-care product 

that the consumer can take home to 

maintain the tonicity of the profes-

sional Myotonology® system. 

 

CEOCFO: Does the spa buy the sys-

tem from you? 

Ms. Logan: Yes and we train them. I 

have RNs here that will train them 

and answer any questions that they 

may have, go onsite and train. The 

training usually takes anywhere from 

a day to a day and a half.  

 

CEOCFO: What is the ongoing rela-

tionship? 

Ms. Logan: They buy the system out-

right. They buy our products from us 

that they will use with the procedure. 

 

CEOCFO: How has the company 

grown over the past few years? 

Ms. Logan: Just in the past two 

years, there has been resurgence in 

non-invasive treatments. Cosmetic 

invasive procedures have decreased 

by 20%, where non-invasive proce-

dures have exponentially increased 

over 50%. Everybody seems to be 

looking for a more natural way for a 

more youthful appearance and a 

more affordable way. In the past two 

years, I have seen the resurgence of 

microcurrent grow and the people 

wanting to learn more about it and 

seeing the advantages of it for pre 

and post surgery, of course for the 

facial toning, a procedure for wound-

healing, and facials, so everybody 

seems to really like the idea that there 

are no needles. It does not hurt and it 

is very relaxing. The results are cu-

mulative and it is affordable. 

 

CEOCFO: How do you get doctors 

interested? 

Ms. Logan: We use before-and-after 

pictures. We are working with a doc-

tor right now that wants us to do case 

studies regarding Botox bruising, in-

jectable bruising, and dermal bruising. 

Seeing the before-and-after pictures 

for men in their fifties with their eyes, 

we have had a great response and 

great results with men in their fifties 

just doing their eyes to give them an 

eyelift. That is a new market that the 

doctors are looking at, is getting into 

men’s wellness. Many people do not 

like the looks of the fillers and they do 

not like the looks of the cutting by a 

surgeon. Many people are resourcing 

other avenues. 

 

CEOCFO: What is your 

strategy going forward? 

Ms. Logan: I think the con-

sumer market is going to be 

more educated into micro-

current. There is a real 

movement toward more 

non-invasive procedures 

and I think the doctors are 

realizing it. They are open-

ing up more ideas to bring this into 

their practices and more of the spa 

and the medical being more united in 

that way. However, I think that the 

after-care products are a huge market 

for the doctors and the consumers in 

the microcurrent, anti-aging industry. 

That is where our focus is going to be, 

going along with that and building up 

our brand as being one of the best 

microcurrent professional and con-

sumer products on the market. 

 

CEOCFO: Is it primarily dermatolo-

gists or do you find a wider range of 

physicians looking for more ways to 

make money? 

Ms. Logan: Actually, we are looking 

with not only medical gyms with dif-

ferent anti-aging doctors, but ears, 

nose and throat doctors have an in-

terest in this as well. The dermatolo-

gists were the first and now the plastic 

surgeons are getting more away from 

the cutting to more injectables, but 

In the past two years, I have seen the resur-

gence of microcurrent grow and the people 

wanting to learn more about it and seeing the 

advantages of it for pre and post surgery, of 

course for the facial toning, a procedure for 

wound-healing, and facials, so everybody 

seems to really like the idea that there are no 

needles. - Elizabeth Logan 
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now they are even stepping away 

from that and looking more for more 

the laser, microcurrent and the gal-

vanic. I would say that even cosmetic 

dentists are looking at this as well. For 

people with dental implants, some 

people will need the Myotonology®, 

they will need work on their face to 

get that balance back.  

 

CEOCFO: Why should investors and 

people in the business people pay 

attention to Myo Technologies? 

Ms. Logan: My mission now is to 

take the Myo Technology to be the 

premiere brand in the aesthetic indus-

try to offering unique non-invasive 

alternatives to cosmetic surgery. We 

are positioned to build up the con-

sumer end of it with our skin care and 

our after-care microcurrent home unit. 

If you follow our pattern being a pro-

fessional product, and working that 

into the consumers, I feel it is the way 

to go to make a successful product for 

the consumer and the professional at 

the same time. You are driving it not 

only to the consumer but you are driv-

ing it back to the professional base. 
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