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BIO: 

Gordon Campbell serves as Chair-

man and Chief Executive Officer of 

LeoNovus™, bringing a wealth of ex-

perience and expertise in founding, 

building and successfully launching a 

wide range of technology-based en-

terprises. He has repeatedly taken 

early stage concepts from start-up to 

high volume revenue and profits, cre-

ating over $5 billion of market value 

in the process. Campbell began his 

career as Intel's first Corporate Mar-

keting Manager moving into manag-

ing one of the company's largest divi-

sions. He left Intel to found SEEQ 

Technology, which became a leading 

manufacturer and the developer of 

the industry's first Ethernet chip. Fol-

lowing SEEQ, Campbell founded and 

became Chairman and CEO of 

CHIPS and Technologies, the world's 

first fabless semiconductor company. 

CHIPS and Technologies was instru-

mental in pioneering the PC-

compatible computer marketplace 

that early customers such as Hewlett-

Packard and Dell now dominate. As a 

result of his success at CHIPS and 

Technologies, Campbell was named 

Inc. Magazine's 1989 "Entrepreneur 

of the Year". In his 40-year career, 

Campbell has also served on the 

boards of 3COM, Bell Micro, and 

Palm, and has founded, invested in 

and been involved with a number of 

highly successful start-ups, including 

CHIPS and Technologies, 3dfx Inter-

active, Cobalt Networks, HotRail, 

NetMind, PortalPlayer and Resonate. 

In honor of this repeated success, the 

FSA named Campbell as the 2007 

recipient of the Dr. Morris Chang Ex-

emplary Leadership Award. 

 

Company Profile: 

LeoNovus is developing an innovative 

high performance browser-based 

Internet platform with a managed sys-

tem approach that provides HDTVs 

and other consumer electronic de-

vices with unprecedented access to 

all the features, content, and func-

tionality available on the Web without 

the malware, security and support 

issues of a PC. 

 

LeoNovus seeks to dramatically 

change the way high-value Internet 

content is organized, monetized, and 

delivered on HDTVs, providing a true 

consumer electronics experience to 

the largest monitor in the house. 

The Ever-Present Web 

No technology has so fundamentally 

changed the way we live today more 

than the World Wide Web. We get 

our news from the Web, communicate 

with our friends and family over the 

Web, pay our bills, send flowers, buy 

books and order music, watch videos 

on YouTube – even enjoy our favorite 

TV shows and movies – all thanks to 

the vast and limitless power of the 

Web. There’s virtually nothing of in-

terest today that can’t be found, 

viewed or delivered 24/7 over the 

Internet.  

 

If you want it, and it’s out there, you’ll 

be able to get it delivered to you over 

the Web. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFOinterviews.com 

 

CEOCFO: Mr. Campbell, you have a 

long history in the business world, 

what attracted you to LeoNovus? 

Mr. Campbell: LeoNovus has a vi-

sion of allowing all displays to effec-

tively be connected to the internet, 

and it is a pretty compelling vision. It 

is so powerful that in some future 

world, all displays will be windows to 

the web, so it was almost impossible 

not to become part of it. When you 

look at some of the changes that are 

happening, the web has become such 

a big part of all of our lives. There-

fore, the idea that a display is really 

just an access points to the web and 

the web would be everywhere, is a 

really powerful and compelling vision. 

 

CEOCFO: What are some of the dis-

play targets? 



Mr. Campbell: Everybody uses the 

Internet one way or another for the 

most part. The initial access to the 

internet was primarily through a PC or 

a MAC. We have seen that broaden 

out a little bit in the sense that laptops 

have become part of that equation. 

More recently, tablets and cell 

phones, but there is still an enormous 

number of things that we count on in 

our everyday lives that really have not 

been web enabled. The television is a 

really good example. When we 

looked at the idea or the vision of tak-

ing a display and making it a window 

on the web for all practical purposes, 

the TV was one of the first targets that 

we had. 

 

CEOCFO: How does the LeoNovus 

technology work? 

Mr. Campbell: The browser, which is 

the application on a PC or a 

cell phone that allows you to 

access the web really grew 

up in the PC or MAC world. 

It was always an inefficient 

power hungry kind of appli-

cation and the TV is really 

an appliance. The TV is kind 

of an off-on, up-down, kind 

of simple appliance, so try-

ing to take and provide all of 

the functionality and capa-

bilities that the PC had in 

looking at the web on some-

thing as simple and effec-

tively underpowered as the 

TV, was quite a challenge. That is 

really what we have accomplished; 

we have been able to bridge that gap. 

 

CEOCFO: Is this still in the develop-

ment stage? 

Mr. Campbell: We actually are in the 

middle of a beta test right now. We 

are sampling customers, so it is right 

on the cusp of actually being rolled 

out.  We should see that before the 

end of the year, but right now we are 

still finishing up our beta test. 

 

CEOCFO: How will you be rolling out 

your services? 

Mr. Campbell: One of the initial 

places that we are joining with to do a 

part of the rollout is with Stratford in 

Ontario Canada. They have been 

voted one of the Top 7 Smart Com-

munities by Intelligent Community 

Forum (ICF). So they were a high 

yield place for us to do one of our ini-

tial roll-outs. 

 

CEOCFO: What is the actual prod-

uct? 

Mr. Campbell: The product rolling out 

in Stratford will be a small box that 

you connect to the web and then use 

an HDMI connecter to connect to the 

TV. You effectively have a window 

through your TV on the web that has 

all of the capabilities and all of the 

performance that you would have on 

your PC. However, it is a little bit bet-

ter than that, because there are peo-

ple who really would not want to see a 

computer screen on their TV, so we 

offer a graphical user interface and 

navigation that is extremely user 

friendly and much simpler than it is on 

the PC. It is, effectively, a small box 

providing security, increased per-

formance and an easy to use inter-

face optimizing the web for the largest 

monitor in the house – the TV. 

 

CEOCFO: What is the competitive 

landscape, and how you and potential 

users and investors be assured that 

your product will work? 

Mr. Campbell: The most prevalent 

attempt out there has been what we 

would call an IP TV box. These are 

generally inexpensive small boxes 

that allow you to stream videos from 

the web and they have added wid-

gets, which are small icons that if you 

click on them you effectively get 

small snippets of functionality. How-

ever, what none of these boxes has 

been able to do is to integrate the 

browser capability. About a year ago 

Google announced Google TV and 

the Google TV vision was the closest 

that anybody had come to what we 

think the internet TV should be. 

Google tried to bring out a box that 

has browser capability, but it had so 

many limitations that it was a com-

plete failure and effectively they had 

to withdraw the product. At some 

point in time, we fully expect Google 

to come back with a revised and bet-

ter offering. Their vision is reasonable 

close to ours in terms of having com-

plete browser capability and no-limits 

kind of access to the web. So far they 

have been the only guy that has even 

come close to having that same vi-

sion. 

 

CEOCFO: What are people involved 

with the beta testing telling you about 

the LeoNovus system? 

Mr. Campbell: We found it very fa-

vorable to the graphical user inter-

face. This comes back to 

the comment I made a bit 

earlier. When you take a 

really simple appliance like 

the TV, with an on-off, up-

down, kind of capability, 

everybody has grown up 

with this and is very accus-

tomed to it, but then you 

take one of the most com-

plex things there is, which is 

the internet and you try to 

mix the two, it is really a 

tough combination. People 

really like what we have 

done in terms of trying to 

combine the simplicity of the TV and 

yet provide no limits on the ability to 

use the internet. 

 

CEOCFO: What is the revenue model 

for LeoNovus? 

Mr. Campbell: We are rolling out with 

a variety of different hardware options 

and typically, because we are a soft-

ware company, we will partner with 

different hardware people. We have 

relationships that we have built in 

Europe and the US, and we have re-

cently announced a partner in China. 

There will be a range of products to 

start in the sub $200 category and go 

up to I think something in the $400 

category. It depends on whether you 

want to have a DVD player and other 

things as part of the hardware solu-

tion. There is a nice range of price 

lines that will be available to people.  

LeoNovus has a vision of allowing all displays 

to effectively be connected to the internet, and 

it is a pretty compelling vision. It is so powerful 

that in some future world, all displays will be 

windows to the web, so it was almost impossi-

ble not to become part of it. When you look at 

some of the changes that are happening, the 

web has become such a big part of all of our 

lives. Therefore, the idea that a display is really 

just an access points to the web and the web 

would be everywhere, is a really powerful and 

compelling vision. - Gordon A. Campbell 



CEOCFO: Have you named the prod-

uct? 

Mr. Campbell: We have. LeoNov-

usTV. 

 

CEOCFO: What can we expect in the 

next year or so and why should poten-

tial investors be paying attention to 

LeoNovus today? 

Mr. Campbell: The LeoNovus ap-

proach to Internet TV seeks to intro-

duce a unique “profitability” compo-

nent that has been missing from cur-

rent attempts to expand the Web onto 

the TV. The Internet is a phenomenal 

distribution channel of services, appli-

cations and targeted advertising driv-

ing revenue sources. In addition, the 

number of TVs manufactured every 

year is incredible the  for future inte-

gration of LeoNovus directly into the 

TV going forward while servicing one 

of the world’s largest installed bases 

today by simply plugging in a set top 

box or connect blu ray player with 

LeoNovusTV to add full Internet via a 

high performance browser. The mar-

ket opportunity is mind boggling. 

 

CEOCFO: Final thoughts, what 

should people remember most about 

LeoNovus? 

Mr. Campbell: What is interesting is 

that as we see the newspapers disap-

pearing and people using the web for 

their news and access to everything in 

real time on demand - even TV pro-

grams. With the networks, the cable 

companies and the satellites, the 

long-term view is that the internet 

really becomes a personalized source 

for our news, our videos, our movies, 

our TV watching. The smart money is 

on the web being the ultimate delivery 

vehicle. That is one of the biggest 

trends in today’s market, and we are 

actually quite far along on it already 

because if you look at the younger 

generation, many of them have never 

even looked at a newspaper, but they 

are very used to getting all their news 

and/or watching their favorite TV pro-

grams on their laptops. We are even 

seeing a bit of that trend extending to 

our cell phones now, in terms of how 

we view news and programs. The big-

gest change coming to the TV will be 

access to the web, and people do not 

really have any idea how big the 

video content out there is already. It is 

absolutely incredible. One of the 

things that we are doing on our prod-

uct is we have what we call a per-

sonal agent and that personal agent, 

you can tell it what your interested in. 

For instance, one of our engineers is 

a former NASA guy, so he entered in 

NASA videos and also specified if you 

want 1080P high definition content. 

The personal agent went out and 

scoured the web for NASA related 

videos at 1080P, and it came back 

with some pretty incredible stuff. It is 

just one simple example of how rich 

the content availability has become 

over the last number of years. 
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