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BIO: 

Stuart Beath is responsible for IFT’s 

financial operations, investor relations 

activities and provides direct support 

to the CEO. He has significant back-

ground in corporate finance, invest-

ment banking, public/private equity, 

and debt transaction, having served 

as vice president at both Stifel, Nico-

laus, & Co. and AG Edwards & 

Sons. Mr. Beath has also served on 

the board and audit committee for 

Anchor Gaming. BA. Psychology Wil-

liams College, MBA. Finance Univer-

sity of Virginia (USA). 

Company Profile: 

International Fuel Technology is a 

fuel performance enhancement com-

pany focused on providing its tech-

nology to large, industrial consumers 

of diesel fuel and bio-diesel fuel 

blends in the rail, stationary power 

generation and road transport indus-

tries. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFOinterviews.com 

 

CEOCFO: Mr. Beath, what personally 

attracted you to International Fuel 

Technology? 

Mr. Beath: The breakthrough tech-

nology! Clearly I thought I was getting 

involved with, which has proven to be 

true, an absolute breakthrough tech-

nology that has very broad market 

applications. Virtually every gallon of 

diesel fuel and bio-diesel consumed 

in the world today is a potential mar-

ket for our products. 

 

CEOCFO: Would you explain your 

fuel technology? 

Mr. Beath: We have a surfactant 

technology that causes atomization of 

the fuel. Atomization of the fuel sim-

ply means providing for a finer spray 

pattern in the combustion chamber. A 

finer spray pattern allows for much 

better interface between air and fuel 

droplets, which allows for a more of a 

complete and efficient combustion. 

Therefore, less fuel is needed for the 

same power output. Simply put, it at-

omizes the fuel and allows for more of 

a complete and efficient combustion. 

 

CEOCFO: How does it atomize the 

fuel? 

Mr. Beath: The inherent chemical 

properties. Reduce the overall surface 

tension of the fuel and that is what 

creates, or allows for smaller droplets, 

therefore better air interface with 

those smaller fuel droplets. 

 

CEOCFO: International Fuel Tech-

nology has a variety of products; what 

are your product lines? 

Mr. Beath: We have two primary 

product lines. First, there is DiesoLiFT 

10, which has been extensively 

tested, scientifically proven to im-

prove fuel economy and reduce 

harmful emissions when mixed with 

diesel fuel and bio-diesel fuel blends. 

We also have another product line 

called our PerfoLiFTBD Series, which 

is a superior performing stability and 

deposit formation additive specifically 

designed for bio-diesel fuel blends. 

 

CEOCFO: Who is using the Interna-

tional Fuel Technology products today 

and who should be using them? 

Mr. Beath: We have a number of 

small-midsized accounts that have 

been using the product for a number 

of years. We have one of the largest 

regional grocery store chains that has 

been using DiesoLiFT 10 for over four 

years. We have a small Anheuser 

Busch distributor that has been using 

DiesoLiFT 10 for over eight years. 

We have an off-road construction 

company, and actually two of them 

have been using DiesoLiFT 10 for 

quite some time. We also have Swire 

Beverages, which is the Coca Cola 

Bottling Company of China that has 

been using DiesoLiFT 10. They are 

now using it in selected trucks in 

about eleven of their depots and we 



continue to get good results. We also 

have a number of distributors; Tide 

Water in India, Nordman Rasman in 

Europe, as well as the recently signed 

Unipart Rail agreement for distribution 

to U.K. rail companies. 

 

We also have some distributors that 

have purchased the product and then 

subsequently resold to their clients in 

their markets. The key there is we do 

have people that are using it. In fact, 

we have people that had been using it 

for a long time which is a key point, 

because one of the issues that some 

people have with a smaller company 

like ours is not just will our technology 

work, but what effects will it have on 

the engine. Years and years of in-

service usage has proven that not 

only does our additive work, but there 

is no harm to the engine as well. In 

fact end users have found out that 

extended use actually increases 

overall engine performance and 

reduces maintenance ex-

penditures. 

 

In terms of who should use 

it, again I go back to what I 

said at the top, which is vir-

tually every gallon of diesel 

and bio-diesel fuel con-

sumed in the world today is 

a potential market for our 

additive. We are not aware of any 

other additive technology, combustion 

enhancing technology that has been 

able to consistently demonstrate the 

type of results that we have shown 

time and time again at the prominent 

independent test labs all over the 

world and we are truly unique in this 

space. We think that everybody that 

consumes diesel fuel and bio-diesel 

blends ought to be using this technol-

ogy. 

 

CEOCFO: What is the typical sav-

ings? 

Mr. Beath: The economics assuming 

a $3 a gallon cost for diesel fuel. It 

costs the end user about 4 cents to 

additize one gallon of fuel with our 

additive and for that 4 cents of cost, 

they can expect to realize about 15 

cents of savings. I get that 15 cents 

by taking 5% improvement in fuel 

economy, 5% times $3 a gallon; so 

5% of $3 is .15 cents. Therefore, it is 

a very compelling economic benefit to 

the end user; 4 cents of cost gets you 

15 cents of value. There are places in 

the world where $3 is not the price for 

diesel; in fact it is quite a bit higher. 

So the higher the price the more 

benefit in terms of actual savings the 

end user is going to realize, because 

5% of $4 is an even greater savings. 

It is a very compelling economic 

benefit. 

 

CEOCFO: How do you go from the 

people that are using it to the all the 

people that should? 

Mr. Beath: We are involved in a 

number of large-scale projects that if 

successful, will significantly enhance 

our credibility in the marketplace and 

should open doors with many addi-

tional end users. The one project that 

is a great indication of where we have 

been and how long it takes to get to 

where we are today and therefore the 

platforms that we sit on as it relates to 

how we are going to be successful in 

the very near future, is UK Rail. We 

approached them about six years ago 

with this breakthrough technology. 

There is a very tight trade group over 

in the U.K. for passenger rail opera-

tors; it is called Association of Train 

Operating Companies in the UK, or 

ATOC. We approached one of their 

operators about six years ago and 

they said it looks like you have some-

thing that may be of value here, but 

you are going to have to convince 

Interfleet for us to move forward. 

ATOC had recently hired Interfleet, 

which is a world renowned rail con-

sultant. Interfleet’s mandate from 

ATOT was to find technologies that 

would reduce their fuel consumption 

and reduce their carbon footprint. So 

we went to Interfleet, showed them 

our data and Interfleet in conjunction 

with ATOC  agreed to embark on a 

series of lab tests, which actually took 

four years, four different tests, differ-

ent engine types, different engine 

ages, and different fuel types. It 

turned out to be a very successful 

process each time. We then moved 

on to a fuel trial with one of the ATOC 

operators, and we again achieved 

good results. We are now in the final 

evaluation phase, which should be 

completed this summer. And once 

complete, assuming successfully, we 

expect to be selling DiesoLiFT 10 to 

numerous ATOC operators. Plus suc-

cess with UK rail operators should 

expedite commercial opportunities we 

have in with rail operators over 

Europe. 

 

CEOCFO: Where does International 

Fuel Technology produce its prod-

ucts? 

Mr. Beath: Manufacturing is out-

sourced. Here in the US a company 

called Air Products and Chemicals is 

our manufacturer and over in Europe 

a company called Multisol. They are 

both very substantial companies. Be-

cause of these relationships we are 

able to deliver quantities of quality 

products on a timely basis.  

 

CEOCFO: Why wouldn’t the 

fuel companies put your ad-

ditive in their standard? 

Mr. Beath: There is a sim-

ple answer to that. Why 

would the fuel companies 

want to sell less fuel? Cer-

tainly, they can differentiate them-

selves if they had a superior perform-

ing product, but we do not think sell-

ing to the fuel companies right now is 

a viable marketing opportunity for us. 

Eventually what we would like to do is 

go as far upstream as possible mean-

ing deliver our product at the rack, the 

wholesale level. That would be ideal, 

but we are not there yet. So we are 

going to be selling directly to end us-

ers who will then have to put the addi-

tive in themselves. That is a very 

simple process. There are a number 

of companies that make dosing ma-

chines, which scientifically provide the 

appropriate amount of additive into 

the fuel stream at the right dose rate. 

 

CEOCFO: You have unlimited oppor-

tunities, how does International Fuel 

Technology decide who to approach, 

especially given the long evaluation 

process? 

Mr. Beath: We have a limited num-

ber of financial resources and our 

business model is one that is best 

Clearly I thought I was getting involved with, 

which has proven to be true, an absolute 

breakthrough technology that has very broad 

market applications. Virtually every gallon of 

diesel fuel and bio-diesel consumed in the 

world today is a potential market for our prod-

ucts. - Stuart D. Beath 



suited for what we have and that is 

you outsource manufacturing and you 

outsource distribution. To a large ex-

tend out distributors are setting up 

great opportunities for us. This is 

really a company that is just looking 

for some commercial validation with 

some large accounts, which we be-

lieve we are going to have in 2011. 

We do believe that some companies 

of high repute, multinational transpor-

tation conglomerates are going to 

start using product, which will be very 

positive for us. In terms of picking 

exactly who it is, we plan on being 

successful with UK Rail. Then we plan 

on leveraging that into Europe with 

Rail, and we plan on leveraging that 

to the U.S. with Rail. We also believe 

that we are going to be able to lever-

age our rail success in the UK to road 

transport in the U.K. Once you have 

some significant successes it is going 

to be a lot easier for us to branch out 

into other markets with that success 

and credibility behind us. 

 

CEOCFO: What is the market size for 

fuel additives? 

Mr. Beath: The actual revenue for full 

penetration in the U.K. for both pas-

senger rail and freight would produce 

about $12 million in revenue with full 

penetration. For comparison the U.S. 

rail industry is $225 million revenue 

potential for us. So the markets are 

huge for our products. If you are look-

ing at the whole world in terms of 

what is consumed that potential mar-

ket is probably $20 billion. So we are 

not a unique break-through technol-

ogy that if it gets 100% market share, 

would only represent $50 or a $100 

million in revenue. We have a break-

through technology that addresses 

one of the largest markets in the 

world today. The diesel fuel consump-

tion market has huge revenue poten-

tial for our technology. 

 

CEOCFO: What is the financial pic-

ture like for International Fuel Tech-

nology today? 

Mr. Beath: We are still a small com-

pany. However, we have a very clean 

balance sheet, no debt, and no toxic 

financing. We financed the company 

to date with sales of restricted stock at 

the market. We also have an equity 

line with one of our directors that we 

can tap into if need be. Therefore, we 

have enough capital and we have 

access to capital to finish the project. 

 

CEOCFO: Has the current economic 

situation had hurt or helped Interna-

tional Fuel? 

Mr. Beath: I think it has helped us. 

The more that people are trying to 

save money, the higher that fuel 

prices are, only serves to help us and 

it gets people to listen to us. I really 

should provide some background 

here, as this is a very interesting in-

dustry: fuel additives for fuel econ-

omy. People have been selling “snake 

oil” products for decades and dec-

ades, but no one has ever been able 

to come forward with a combustion 

enhancing technology that does in-

deed improve fuel economy, until us. 

So there is a tremendous amount of 

negative sentiment that people have 

for, especially smaller companies that 

show up and say, “Hey I got a fuel 

additive for fuel economy.” People 

have been there and done that for 

decades and none of them have ever 

worked; ours really is the first one that 

we know of. Initially, until commercial 

credibility is established, that causes 

is a very deliberate process to prove 

to people that you really have what 

you have. That is the drawback, but 

there is always a positive side to 

things. At the same time, that is also 

a barrier to entry timing wise for other 

companies. Someone may come 

along with a product that may work 

half as good as ours, but it is going to 

take them years and years to validate 

those claims. So that would be years 

and years that we already have under 

our belt. Do not forget we have been 

to Southwest Research, Forrest Engi-

neering Research Institute of Canada, 

MI Technology and Pro-Drive in the 

U.K., and Gerotek in South Africa. 

Therefore, we have been to numer-

ous. Prominent independent test fa-

cilities all over the world and have 

demonstrated great results. It is a 

process and we think we are way 

ahead of the competition as it relates 

to our chemical formulation and we 

do not believe there is anybody out 

there that has anything that is even 

close to what we have. Certainly, 

there is no one that has been able to 

demonstrate the kind of results that 

we have been able to consistently 

demonstrate using industry standard 

tests at prominent independent testing 

facilities. 

 

CEOCFO: In closing, why should in-

vestors pay attention to International 

Fuel Technology? 

Mr. Beath:  

IFT has developed a breakthrough 

technology - two patents issued - that 

has been extensively tested and vali-

dated at numerous independent test 

labs all over the world. The technol-

ogy addresses a huge market: virtu-

ally every gallon of diesel fuel and 

bio-diesel fuel consumed in the world 

today is a potential market for our 

proprietary products. 

 

The net economic benefit to the end 

user is very compelling: for 4 cents of 

cost, the end user realizes 15 cents of 

gross savings, or 11 cents of net sav-

ings. DiesoLiFT saves the end user 

money on fuel costs. Plus, extended 

use reduces maintenance expendi-

tures. 

 

We are green company. Use of tech-

nology reduces harmful emissions as 

lees fuel is burnt for the same power 

output. The technology is easy to use: 

only splash blending is required. 

 

We are on the verge of a number of 

large-scale commercial break-

throughs. We have the capital (and 

access to capital) to complete these 

projects. Now is a very exciting time 

to be an IFT shareholder. 
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